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Our experience

Based on our business knowledge, technology experience, creativity,
content marketing skills and designs excellence, we can lead and
support your digital marketing and sales campaigns. We are experts in
proactively connecting brands with new audiences and enhancing
existing audiences. Resulting in profitable new business and a

stronger brand!

es ArtdCom



Cases

1) KPMG Innovation Factory
Lead Generation | Target
the Netherlands

2) CISCO - Centurylink
Lead Generation | Target
The Netherlands

3) Marklogic
Lead Generation | Main Target
Apeldoorn - The Netherlands

4) MIMAKI
Lead Generation | Target
EMEA
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1) KPMG Innovation Factory
Lead Generation | Target
the Netherlands



m Innovation
Factory

i HOW 10 Setup
and Improve your
Innovation process 7

| DOWNLOAD THE INFOGRAPHIC |
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Factory nnovation|s key

| START INNOVATING NOW |
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, | Innovation Toolkit? T
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CLICK HERE
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2 Million+
Views Unpaid
LinkediIn

8000+
Social Actions

200+
New Followers
in One Month
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1,75 Million+
Impressions
Paid LinkediIn

+11000
Social Actions
Paid LinkedlIn

1000+
Leads
Paid LinkedlIn

10stepguideto
_start your innovation
Journey
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m Innovation
Powered by Factory
Take a look at previous successes. Read our customer cases.

Startyour i_[]BE][iOﬂ_ process and
Solve your innovation challendes

Trends and D8V8|DDm8ﬂTS




Vraag een gratis demo aan of stel een vraag

High Download
#Ranking

]

1500+
Entries/Leads Chalinde, B0 Succeed
Website

m InNovation
Faclory

Ideation. InnovationsAcceleration,

+14 __ |
Cases & e e talatetatelel \
Content/Design |
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Download

#Successful
Round Table

Short Running
Campaign
High Results



60k+
Impressions
Paid LinkedIn

+900
Social Actions
Paid LinkedlIn

50+
Leads
Paid LinkedlIn




3) Marklogic
Lead Generation | Main Targef
Apeldoorn - The Netherlands




Infroducing
MarklLogic
Data Integration

Main Target
Dutch Tax Center
and Insurance



Data uitdaging? Data inte : Data integratie:
Even Utrecht belle Leuker en veiliger
kunnen we 't maken.

Ook makkelijker.

® MarkLo gic: l.MarkLogic*'

[ ] s
| 1C° '
Scan de QR code MarkLoglc Scan de QR code Data inte Simplified. Scan de QR code Data integration. Simplified.




100k+
Impressions
Paid LinkedIn

+1000
Social Actions
Paid LinkedlIn
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New Market
Opportunities
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DOWNLOAD THE FREE INFOGRAPHIC NOW! w57

Textile printing made easy and affordable:
Mimaki Tx300F- 1800 MKkl all-in-one printer.

Target Large

Ready for a game changer? O/ V OI ume H ouses

Print on both paper and textile with just 1 machine! an d s ma " P ri n-l-

- DOWNLOAD THE FREE INFOGRAPHIC NOW!

A Services Providers

-

Mimaki

8 150+

New Followers
per Month

Textile printing game changer!
Cost effective short runs. Faster tumarounds.
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1.5 million +
Impressions
Paid LinkediIn

+21.000
Social Actions
Paid LinkedlIn

900+
Leads
Paid LinkedlIn




L hat’s new?’\

Mimaki

VERSATILE:

Meet the Mimaki mECm
Y  Tx300P-1800 Mkil o o ot
Hybrid Textile Printer

FLEXIBLE:
the ultim olution for sampling,
all runs and on-derr

//

L

se whatever you need.

dual-ink configuration.

tiple ink o)

More information or a personalised chat?

ldlnkr—\ A Unique Textilej % .
Chooss bt ek e e sk LQne-stop Solution - e

Mimaki will soon offer you the complete solution for textile printing to make
your printing process easier and smooth.

From pre-freatment equipment to textile printers to post-treatment machines as well as special
workflow software: the “Mimaki Job Controller TA"™ connecting by network our printers and
all pre- and post processing units 1o manage the production process

e — Discover our Mimaki Job Controller TA and TR Series:

Sublimation { pa—

Transfer - EESRTTee i ¥
— B
e

L PSP SRRSO SRR PP

Sublimation S—
Transfer Sublimation : I_'
. .
— —
TR300-1850C l:l l:l I:l TR300-18505 / . am
Coating |2 23 ‘TRB0D-18505  “TREDOD-1850W
I ‘ ¥ & & Steaming Washing

Print
Textile Direct

Pigment Sublimation .
Click on the buttons to learn more. Mimaki Job Controller TA ) Pre-treatment and post-treatment )

*Product in development.
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4) MIMAKI
Lead Generation
EMEA | Part 2



AMimaki
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DOWNLOAD OUR FREE SOLVENT VS UV PRINTING INFOGRAPHIC
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< DOWNLOAD OUR FREE SOLVENT VS UV PRINTING INFOGRAPHIC [
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New Market
Opportunities

Target
e Creative Business
e Graphic Design

Follow Up
* Invitations for Webinar
e Sending newsletters



Mimaki

SOLVENT PRINT TECHN

Solvent printing is the default for many sign
graphic customers around the world and has
been for years.

+ Solvent Inks penetrate the media and
bind with the print substrate. The way the
ink keys to a vinyl for instance is why it
maintains the “stretch’, which Is perfect for
applications such as vehicle wrapping.

R
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+ Solvent print remains glossy on gloss media
and remains matte on a matte substrate.

SOLVENT PRINT QUALITY
High print quality.

Great colour gamut (vibrant colours).

UV PRINT TECHNOLOGY

UV technology uses an ultraviolet light unit to
instantly cure the Ink onto the print substrate.

« In UV printing, the ink dot Is left sitting on
top of the media.

= UV inks dry ImmedIately when exposed to
UV light (minimal heat needed). This allows you
to print on almost anything, coated or
uncoated, from plastics and glass to wood
and metal.

* UV print Is usually matte, but glossy print can
be created by using clear ink.

UV print cost may be a little
higher than solvent printing.
However, It is a developing
technology with constant
updates on inks, cost and
performance.

High print quality.

Capable of producing photo-quality imajges.

SUBSTRATES

hvent ink printing requires coated media.

SOLVENT PRINT DURABILITY
= Excellent resistance to rain and sunfight.

= Lamination iz highly recommended for
longer durability.

a

GREEN CREDENTIALS

= Eco-solvent is available for reducing V
emissions without compromising the quality
‘and durability of the end product.

= GREENGUARD GOLD certification for various
inks that meet the rigorous standards for low
emission of volatile
able for use in
and healthcare

([l alall ==Nalll-]

and heat-sensitive media.

In UV flatbed printing, it’
rigid media, such as wood, metal, glass,
foam board and more!

TURNAROUND TIME

- —

= Good weatherability and high scratch resistance.

» Many applications do not require lamination.

- <

re environmentally friendly
- generally requires less power consumption and
emits no VOCs.

* GREENGUARD GOLD certification for
wvarious inks that meet the rigorous standands for
low emission of volafile organic compounds
v ensures that a product is acceptable
fior use in environments such as schools and
healthcars facilitiss without polluting the indoor
air quality.

Mimaki UJV100-160
EDP Award Winner 2020
for "Best Roll-to-Roll
printer up to 170cm’

“wmai ybiy 1502 Mo

MECW DOIMTCDC




990k +
Impressions
Paid LinkedIn

+4500
Social Actions
Paid LinkedlIn

500+
Leads
Paid LinkedlIn
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Webinar: Hoe CX-leiders
de beste Customer Experience
realiseren.

REGISTREER NU

FORRESTER

#Successful
Webinar

sabio

Customer Experience
optimaliseren?

Registreer je voor het gratis webinar

KLIK HIER

FORRESTER N ' : Short Running
CJ/ Campaign

sabio : High Resulis

Je Customer Experience naar
het beste niveau tillen?

Registreer je voor het gratis webinar

KLIK HIER

FORRESTER




sabio

5 tips voor de transformatie
van uw Customer Experience

rail

Stop met werken
in silo's

Hel ks bagrijpalijk woarom sich in een bedrijt
SIS onPwikkolan, madr olko Qicking,

van markeling en producioniwikkeling 1ol
khanfonsendce en fonl-ol-house-medarsarkerns,
maat Ieegang hobbon 1ot de vorramakie
kiantgegevens. Zolang dit nlat hat geval ks,
mist hot badijl essentite informatie,
waandoor hal wael moeliijker word! om ean
ocht gointegreeicke Cushomer Exponiencs lo

L

Laat uw gegevens
niet verstoffen

Houd Uw Qogevens acluasl.

Of hat nu goat om de slem van de kiant of

Inferactios mat virlueko assisienten of

zoekopdrochien in seckle media, e s gaan badrijl

cal niat ow wadidovese CX-npchion boschik!,

Umoet deze gegevans echier wel begrilpen en er

SO 0 QN Ch SH0G) Qoan QS U oon QErwaidice

of pells ervorgetoliike Customer Exporience wilt

opbourwen. g

Praat met iedereen
ey DIT dich] Moo e ouo o wow ot
bij de aclie L eringenmo uio:

Gissen moar wal of zijn
niat op de )
Daanm mael u dichl bl do kan! bifeen,
Ga naar hat contactcantar, lulster naar
CRESOKESN & DOANDWOONT 20H G0 O0r
ledoloongospokien, Enaling uit do sorsio
hand, luisteren noar mediewerkers van hat
3 contocicontar on enguiios ended kankon
din alemaal krochtige manknen om wast e
siofion hoo sen goode CX voor uw bedrijl

Ondersteun uw personeel
met de juiste technologie

Zet negatief om
in positief

chare 1 niot wanuit hot Dol Hat i Boelangiik dot 26
gestound on aangemoodigd wordon, ongeachl waar 2o
hun werkzoombeden verichlien, thuls of op kantoor.

Hoowil kianian aan hat DOgin van e pandomic mischion
wal vergaevensgesindar wanen, 20l dal nu niel oliffd hat geval
zijm, El contocicanior mool loegang habbaen lol do juisie
informatia, zodat z2a hun danlan een consistants en positieve
SMaring kunnan

Elke tout of volgissing B o0n Kans om oon KIanT 10 wrandson in
ean markambassadaur. Als u hal probleem kunt oplossan en
dia kant canganoam werrast of zalts opgatogen achiadoat,
dan verall hij dat door 0on viiendan on kennkson on BER h§
waarschiniijk loyaal oon uw medk. 5oms ks e een skechie

Cuslomes Exparionce nodi) om oen godda

Customer Exparience o crodan

O

Customer Experience Webinar
26 mei | 11:00 - 12:00 uur

i

[ I eplimalsosenT

REGISTREER NU
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60k +
Impressions
Paid LinkedIn

{0 0)
Social Actions
Paid LinkedlIn

80+
Registrations
for the Webinar




Tangible

The ouicome of these campaigns are:

1. A substantially higher brand recognition within the target audiences
2. An improved brand positioning within the target audiences

3. Valuable leads that can be converted info new customer wins

4. Improved sales results that will ideally positively impact the bottom-line resulis
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Want to know more?

Contact us:

E deborah.lobry@artdcom.com
M 06 - 27 128 347




